Organizations would support marketing efforts to the 50+ population, market the benefits of physical activity to insurance companies, and provide an ambassador program list for general marketing purposes.
"We envision a society in which people age 50 and older enjoy health and quality of life, which is enhanced through regular physical activity. We will inspire an approach to aging that encourages physical activity in all aspects of people's lives." -National Blueprint Vision Statement
The Blueprint Mission
On May 1, 2001, a coalition of 46 national organizations released a major planning document designed to develop a national strategy for the promotion of physically active lifestyles among the midlife and older population. The National Blueprint: Increasing Physical Activity Among Adults Age 50 and Older 1 identifies principle barriers to physical activity participation in older adults and outlines strategies to overcome these barriers in the areas of research, home and community programs, medical systems, and public policy issues. This initiative, supported by Blueprint organization partners, is designed to help people maintain their health, reduce chronic illness and disability, and enhance their well-being and functional abilities as they age.
Blueprint partners recognize the importance of addressing the problem of inactivity at the local level where people live, work, and receive health care, and at the state and national levels where public policy and societal norms influence health behaviors. Effective efforts to increase physical activity require an integrated approach that involves community health professionals, health associations and agencies, health care providers, employers, senior living facilities, transportation experts, community planners, volunteers, and other diverse groups and organizations.
The Blueprint is the first national coalition to take into account the comprehensive issues involved in helping older Americans become physically active. The key to its success lies in developing and channeling resources and working collaboratively to promote the health benefits of physically active lifestyles within our sedentary society.
Finding New Solutions to Inactivity
In October 2002, national Blueprint partners representing more than 50 organizations reconvened in Washington, D.C. to prioritize the Blueprint strategies and to develop specific tactics in the areas of home and community, marketing, medical systems, public policy, and research. The partners selected 15 top priority strategies, with three from each program area. Three additional strategies were identified as "crosscutting," relating to more than one of these issues.
National organizations have been selected for each of the 18 strategies to take the lead in initiating the outlined tactics within the next 12 to 24 months. The Centers for Disease Control and Prevention, AARP, National Council on the Aging, The President's Council on Physical Fitness and Sports, and the American College of Sports Medicine are among the organizations that will oversee projects in the years ahead.
Despite the mounting evidence that physical activity hinders premature aging and chronic disease, many older Americans live sedentary lives. Thirty-four percent of the population age 50 and older is sedentary 6 , yet 88 percent of Americans over age 65 have at least one chronic health condition that, in many cases, may be improved or managed with physical activity. 7 Half of all women age 75 and older engage in no physical activity.
Physical Activity Promotes Health and Wellness
There is a substantial body of scientific evidence that indicates that regular physical activity can bring dramatic health benefits to people of all ages and abilities, and that these benefits extend over the entire life-course. Physical activity offers one of the greatest opportunities to extend years of active independent life, reduce disability, and improve the quality of life for older persons. Consider these facts:
• Regular physical activity reduces the risk of dying prematurely and developing diabetes, high blood pressure, and colon cancer. It reduces feelings of depression and anxiety, helps control weight, helps maintain healthy bones and muscles, and promotes psychological well-being. 2 • Middle-age and older men and women who engage in regular physical activity have significantly higher high-density lipoprotein (HDL) "good" cholesterol levels than do those who are sedentary. 3 HDL cholesterol helps reduce the risk of cardiovascular disease.
• Several studies suggest that exercise training improves cardiovascular fitness, enhances muscular strength, increases joint mobility, and improves functional capacity of people with arthritis. 4 • Strength training helps people maintain and improve their balance and may help reduce falls and fractures. Balance training helps reduce falls as well. 5
A Look Ahead
Organizations charged with the task of implementing the high priority strategies will use professional networks and established delivery channels and communication systems to translate this plan into action.
Home and community strategies will encompass efforts at the local, regional, and national levels to develop partnerships with community groups, agencies, and services and to identify professionals to serve as resources for physical activity programs serving older adults.
Marketing efforts that promote physical activity by disseminating targeted messages about best practices and benefits are needed. Marketing messages will be targeted to specific segments of the 50+ population to reach the intended audience. Private/public sector partnerships will be encouraged.
Medical systems strategies are needed to provide physical activity guidelines and best practices to health care professionals to help educate patients and to provide physical activity prescriptions for chronic illnesses and to maintain physical well-being. Partnerships between medical professionals and local community resources are needed to help refer patients to local physical activity opportunities.
The following pages highlight the 18 strategies, the resources needed for each project, and factors that must be considered for successful outcomes.
Organizations and agencies can adopt these strategies to align with the Blueprint mission of supporting an increase in physical activity among midlife and older adults, and ultimately improving the health and wellbeing of all Americans.
Required Resources
Expertise Technical support Funding
Success Factors
Sustainability Achieving consensus on content Agreement on terminology Information linked to identified strategies and priorities Updating information Evaluation 
Required Resources
Secure funding for demonstration projects. Identify potential funding sources for a national media campaign. Population-segmented marketing strategies are needed.
Success Factors
Marketing strategies should be targeted specifically to population segments, such as the frail elderly, adults age 50 to 60, and adults age 75+.
Develop a population-segmented mass-marketing campaign to increase knowledge and awareness levels related to physical activity and fitness among the 50+ population. 
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Required Resources
Secure funding for the coalition meeting and dissemination of consensus document. Obtain technical assistance from the National Blueprint Office.
Success Factors
Input from a wide variety of organizations is essential. Standards must address issues related to diversity and cultural preferences. Standards must acknowledge the heterogeneity of the older adult population.
Cross-Cutting Strategy 3
Develop a national consensus document that recommends training standards for preparing physical activity instructors for working with older adults.
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Home and Community Strategies
Tactics Survey existing community guides for ideas and strategies. Develop a registry of local physical activity specialists, health educators, and other professionals. Use this information to create a local community "yellow pages" resource guide for consumers. The guide should provide targeted, culturally appropriate information about choosing and utilizing physical activity programs, accessing physical activity experts, and identifying support systems and other resources.
National Organizations
American 
Organization Contributions
National programs would provide needed information about local experts. A coalition of local organizations could develop and disseminate the community guides. Funding sources may include local health providers, insurance companies, and businesses.
Required Resources
Obtain access to existing databases and/or develop a new database.
Create a mechanism to disseminate information within the local communities. Develop a new website and/or place information on existing websites. Secure sponsorship for the community resource guide.
Success Factors
Volunteers Comprehensive Flexible Sustainable
Home and Community Strategy 1
Identify professionals in the community who can serve as resources for information and assistance to programs and groups working in the area of aging and physical activity.
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Form a committee to expand the existing Blueprint partnerships to include community organizations. Develop a plan to assist national organizations in communicating with local partners and coalitions. Solicit best practices from groups that have established links to coalitions. Provide technical assistance to local coalitions.
National Organizations
National 
Organization Contributions
Organizations would commit to joining the Blueprint partnership and sharing resources and expenses.
Required Resources
Funding sources. Technical assistance from the National Blueprint Office.
Success Factors
Collaboration takes time and energy. Resources will be needed to assist demonstration projects at the community level. Funds may be required to assist national organizations in developing the infrastructure needed to reach out to communities. Care must be taken to address issues related to sustainability at national, regional, and local levels.
Home and Community Strategy 2
Establish and provide technical assistance to national, regional, and local partnerships among health, aging, urban/community planning, transportation, environmental, recreation, social service, and private sector organizations.
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Identify and review existing home-based and group-based physical activity programs and/or templates. Identify what a template could look like (e.g. level of complexity, specificity, components, audience segmentation). Develop a template for physical activity programs. Develop a plan for disseminating and using the template. Assess template effectiveness.
National Organizations
National Council on the Aging (Lead Organization)
Active Aging Partnership, Fifty-Plus Fitness Association, International Council on Active Aging, National Recreation and Park Association, national voluntary health organizations (Arthritis, Heart Disease), and other organizations.
Organization Contributions
Organizations would assist in identifying exemplary programs and templates, pooling existing databases, establishing components of the template to be developed, reviewing and responding to drafts of the template, assisting in disseminating the template, and providing staff support.
Required Resources
Project leadership. Modest funding and assistance for production and dissemination of the template.
Success Factors
Need input from users. Keep the template simple and understandable. Template should be sufficiently flexible to meet the needs of a variety of users. Leadership is needed from both "aging" and "physical activity" organizations.
Home and Community Strategy 3
Provide community organizations with a template for good physical activity programs.
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Marketing Strategies
Tactics Create or partner with a national clearinghouse to disseminate effective and tested public education, social marketing materials, and examples of successful private sector programs and products on physical activity and aging. Share information about marketing programs and products related to physical activity. Develop an ongoing communications plan. Build a brand/identity for the physical activity trade association to increase its recognition and value to members.
National Organizations
International 
Organization Contributions
Organizations would contribute expertise to a steering committee which would develop guidelines regarding the mission of the trade association. A key role of the organizations would be to assist with marketing programs and products.
Required Resources
Access to databases and websites. Funding to support committee meetings. Support to develop and disseminate materials to member organizations.
Success Factors
A dissemination system must be used for sharing information.
The communications plan should be evaluated for effectiveness.
Marketing Strategy 1
Establish a comprehensive physical activity trade association to provide support to businesses and corporations that share an interest in increasing physical activity levels among the older adult population.
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Develop a planning committee for the program. Develop a process to identify physical activity-friendly communities. Examine the impact of environmental factors on communities. Identify meaningful incentives to entice communities to become involved. Share best practices and support materials to help organizations replicate successful programs at the community level. 
National Organizations
Organization Contributions
The program committee would partner with the Department of Health and Human Services and/or other government agencies to develop and market the community incentive program.
Required Resources
Coalition building with national organizations and government agencies.
Success Factors
Incentives should be designed to encourage community participation. The program should consider the differences in population demographics in providing incentives. Issues related to diversity and cultural specificity should be addressed.
Marketing Strategy 2
Develop a national program that would provide incentives for communities to increase physical activity levels among the age 50+ population.
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Compile appropriate physical activity guidelines. Complete a needs assessment for clinicians. Review and collect published literature to identify patients' needs. Review existing toolkits and prepare a new resource that addresses the needs of providers and patients in diverse populations. Identify a health care group to pilot toolkit materials and evaluate usefulness. Identify a lead organization to sustain the toolkit and update it over time.
National Organizations
American Geriatrics Society (Lead Organization) 
Required Resources
Funding
Success Factors
A broad-based coalition of professional organizations will produce a better "buy-in" to support and promote the projects. Resources should be population segmented to provide the necessary information for health professionals to make recommendations. For example, materials should include physical activity recommendations for arthritis, diabetes, heart disease, and other diseases.
Medical Systems Strategy 3
Develop resources for clinicians to use in making personalized physical activity recommendations/prescriptions for their patients.
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